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Spends a large amount of money in Printers’ Ink with 







an implicit confidence that it will return multiplied. 






You will notice large double column advertis- 


ments in every daily and weekly paper in the states 






of Indiana and Illinois during the month of March. 
In Michigan, Wisconsin and Minnesota in April, and 


in Kansas, Nebraska and Missouri in May. 








We cover every State thoroughly within a 
year and doa large amount of general advertising 


at the same time. 








Advertising space for the May 









i 
ii . 
| issue should be engaged at 


once. Our columns are filled 






weeks in advance, and were 


never so much in demand as 






at the present time. 






Advertising rates $2.00 per line, from which we 





never deviate under any consideration. No discount 






for any length of time or for any amount of space. 






CURTIS PUBLISHING COMPANY, 
Philadelphia, Pa. 
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BROOKLYN NEWSPAPERS. 

The city of Brooklyn is so near New 
York, and its interests so closely asso- 
ciated with the metropolis, that all of 
its business enterprises not immediately 
connected with the home are over- 
shadowed. This is strictly true of its 
journalism. Whea it is considered 
that in point of population Brooklyn is 
the third city in the Union, the fact 
that it does not have a single morning 
daily seems almost phenomenal. All 
Brooklyn reads the New York dailies. 
Whether or not it would not support a 
morning paper is a matter often talked 
about, but of which no capitalist seems 
disposed to make a practical test. 

Journalism in Brooklyn is, therefore, 
confined to local news. In this field 
there are five afternoon papers, one of 
them published in German. 

Of these the Zagie is the best known 
and admittedly has the largest circula- 
tion. It is conservative, and in typo- 
graphical as well as editorial depart- 
ment, adheres to many details of style 
which have been discarded by other 
papers of equally long standing. The 
size of page is on the old blanket-sheet 
form, and on Sunday a sixteen-page 
paper, 19x23, is issued. The daily con- 
sists of four pages, generally with a 
two-page supplement. _Its advertisers 
are kept within rigid lines, the only 
form of display allowed being the com- 
bination letters such as are used by the 
New York Herald. One of the fea- 
tures of the Zag/e is its large depart- 
ment of ‘‘ want” advertisements. It 
also boasts of receiving more com- 
munications from the people than any 
other paper inthe country. The Zagie 
is owned by a stock company, and is 
said to be paying handsomely. It is 
one of the few afternoon papers selling 
readily at three cents 2 Its pres- 
ent building is on lowes rulton street, 
near the ferry, but it anticipates re- 
moving to new quarters above the 
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bridge entrance on the site now occu- 
pied by the Clarendon Hotel. The 
American Newspaper Directory states 
its circulation as exceeding 22,500. 

The 7imes is the principal paper of 
the Eastern District, making a specialty 
of the news of that locality. The 
handsome William C. Bryant, formerly 
treasurer of the American Newspaper 
Publishers’ Association, is the pub- 
lisher, and Bernard Peters, the editor. 
It issues a four-page 24x40 paper daily, 
with no Sunday edition. On Saturday 
an eight-page paper, with syndicate and 
special matter, is issued. In its literary 
department, of which Alexander Black, 
president of the photographic depart- 
ment of the Brooklyn Institute, has 
charge, it is particularly strong. In 
politics it is Republican, and its main 
office is located at 24 and 26 Broadway. 
The American Newspaper Directory 
states that the 7%mes has a circulation 
exceeding 17,500. It was established 
in 1848. 

The Standard-Union has passed 
through many vicissitudes. It was 
established in 1863, has changed hands 
several times, and has lost considera- 
ble money for its successive owners. 
Under its new management, how- 
ever, it nas possibly been making 
greater gains than any of its contem- 
poraries. It is a four-page 26x40 paper, 
and no longer runs a Sunday edition. 
A supplement is issued with Saturday's 
paper. The present owner is William 
Berri, who, in addition to being the 
proprietor of one of the largest of 
Brooklyn’s carpet stores, is the pub- 
lisher of the trade paper, the Carpet 
Trade Review. The editorial end of 
the paper is ably kept up by City 
Editor John N. Brockway and Manag- 
ing Editor John A. Halton. Under 
the live management of Business Man- 
ager Bridgman, its advertising patron- 
age has been largely increased. Of 
the two papers which united to form 
the paper, as indicated in its name, the 
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Union was much the oldest and best 
known. The daily Standard was not 
established until 1884, and had only a 
short though lively existence. The 
Standard-Union's building is nearly 
opposite that of the Zag/e, on Fulton 
street. 

The Brooklyn Citizen is a more re- 
cent addition to the field of Brooklyn 
journalism, It was established four 
years ago, and boasts of being the only 
strictly Democratic daily in Brooklyn, 
It issues a Sunday edition of sixteen 
pages, the daily edition consisting of 
eight pages. The size of the daily is 
32x48. Owing to its political standing 
it receives much of the advertising and 
printing arising from such sources. 

The Brooklyner Freie Presse is read 
largely among the German residents of 
the city. It has been published since 
1863, the present owner being Henry 
E. Roehr. It consists of four pages, 
and in politics it is independent. The 
office is located at 30 Myrtle avenue. 
The circulation of the Freie Presse is 
stated by the American Newspaper 
Directory as exceeding 4,000. 

The Brooklyner Zeitung was another 
German paper, circulating in the same 


field as the 7imes and published since 


1887. It has lately been merged into 
the Freie Presse. 

The New York World publishes a 
Brooklyn edition in the- morning. This 
contains sixteen columns of Brooklyn 
news and advertisements. The New 
York Herald is also contemplating 
issuing such an edition, but this step 
has not been taken as yet. 

As to their advertising value, speak- 
ing irrespective of comparative rates 
and circulations, the Brooklyn papers 
may he said to be good mediums. They 
are all published in the afternoon, 
taken into the family circle and read in 
the evening. They are not of the 
light stamp which characterizes so many 
afternoon papers, but are dignified in 
general tone, and publish actual news. 
Brooklyn is already a large place ; it 
has been growing enormously during 
the past year, and as it gradually takes 
on more of a local flavor and an indi- 
viduality wholly distinct from that of 
New York, its journalism will grow 
into the importance which the popula- 
tion of the city warrants. 


———$——— 2 —— 


ADVERTISING enables a business man 
to place his goods before the eyes of thou- 
sands who would otherwise never know of their 
existence, or of the owner.—/rice Cur- 
rent, 
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THE SENIOR ADVERTISING 
AGENT. 


The first advertising agent, to doa 
general business with the newspapers 
throughout the country and to earn 
universal recognition as such, was Mr. 
V. B. Palmer. He had offices in Bos- 
ton, New York and Philadelphia. Mr. 
Palmer died something more than a 
quarter of a century ago. 

His office in New York passed into 
other hands, and Mr. W. W. Sharpe 
finally succeeded to the business. 

In Philadelphia Mr. Palmer was suc- 
ceeded by Joy Coe & Co.; the firm was 
afterwards Coe, Wetherell & Co. Its 
affairs were sold out to Messrs. N. W. 
Ayer & Son, a few years ago. 

The Boston business of Mr. Palmer 
passed to the hands of his assistant, 
Mr. S. R. Niles, and has been carried 
on by him ever since to the satisfaction 
of all concerned—newspapers, adver- 
tisers and himself. For a number of 
years the name of S. R. Niles, of Bos- 
ton, has been the oldest in the adver- 
tising business. 

In this connection the following ex- 
tract from the Manchester (N. H.) 
Mirror and American, of October tgth, 
1889, becomes of interest : 


S. R. Niles, Esq., of Boston, the well-known 
veteran advertising agent, was in the city this 
week for a day and a night and paid the A/7r- 
ror office several calls, While in the com- 
posing room he stepped up to a *‘ case,”’ bor- 
rowed a *stick’’ from a compositor, and, al- 
though he had not put up any type for over a 
quarter of a century, set a line. “I am very 
glad to be here,’’ and adjusted it. Mr. Niles 
recalled his work as a “*typo” and also the 
period of his starting upon the business in 
which he has been so successful, saying that 
forty years ago, on Congress street, Boston, 
over the Advertiser office, he first entered 
upon the vocation of securing advertisements 
for newspapers throughout the country, Mr. 
Niles retains his youthful appearance to a 
marked degree, and is one of the best pre- 
served gentlemen in Boston, as well as one of 
the most genial and distinguished looking. 
He has a wide intimacy with prominent peo- 
ple in this country and abroad, ripe groomed 
visiting Europe. Mr. Niles occupies a hand- 
some home on Beacon street, 


e- 

MANY papers leave advertisements 
in after the contract has expired, thus show- 
ing the advertiser that he has been paying for 
space which the publisher himself considers of 
no value. Country publishers figure that if 
they do not accept ten dollars for a fifty- 
dollar advertisement they lose ten dollars. 
They do not stop to think that even if 
they get the ten dollars they have estab- 
lished a precedent from which it is impossible 
to and which will be the means of 
their losing ten times as much in a year or two 
at most.—Petoskey (Mich.) Democrat. 
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EXTRAORDINARY EXPEC- 
TATIONS. 


The advertiser's chase for fortune is 
on the average an extraordinary one. 
Sailing a sea without chart or com- 
pass, guided only by the stars and by 
the tales of previous travelers, full of 
enthusiasm to-day and clouded with 
doubts to-morrow, the advertising navi- 
gator is an interesting study. Like 
the famous Barney O'Reardon he may 
not know the road to Fingal, but he 
can follow in the wake of some larger 
ship bound for Bengal—or Bingal as 
Barney understood it—and if one error 
leads to another, and he discovers, as 
Barney did, that his small vessel is not 
fitted for the great ocean voyage, and 
that long journeys require long purses 
and large supplies of food—well, per- 
haps Barney’s luck may be his also, 
and he may stumble into fortune and 
get home with full cargoes of what he 
had no right to expect. 

But what do advertisers expect? 
Most marvelous things ! Some of them 
who know that their goods, under fav- 
orabie circumstances, will pay a profit 
of forty per cent, look over a host of 
advertising plans, are startled by the 
rates of the best mediums, astonished 
by the total cost of an annual daily 
contract, and turn to twice-a-week in- 
sertions, for which they pay propor- 
tionately 50 per cent more than for 
daily, and take space in papers of less 
extensive circulation, when the rate per 
line for each thousand of issue is 
double or quadruple that of the seem- 
ingly more costly publications, yet they 
expect a profit ! 

Why not count the cost of advertis- 
ing into the cost of manufacture? If 
the crude material advances fifty per 
cent in value, the manufacturer knows 
that his profit has disappeared, and if 
the quantity of advertising which his 
money will buy has shrunk fifty per 
cent, he will know that hope in that 
direction has also vanished. 

_ Quantity without regard to quality 
is, however, no measure of value. This 
fact is a stumbling block to many, yet 
in other lines of trade such problems 
are common, The soapmaker must use 
yes of varying strength, and therefore 
ary the quantity. The clothmaker 
knows that his wools vary in length of 
tiber, and he studies the quantity in 
connection with quality. The suc- 
cessful advertiser should be equally 
shrewd, 
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Great expectations ! What man pos- 
sessed of his senses would expect to 
make money on a basis one hundred 
per cent higherthan others in the trade? 
Yet this is what many advertisers seem 
to calculate upon. 

ARTEMAS WARD, 
-- io 
ADVERTISING BY UNDER- 
TAKERS. 


By general consent city undertak- 
ers refrain from soliciting customers 
through the public prints, but one does 
not have to search very far through the 
great mass of country newspapers to 
find the local undertaker’s card along 
with that of the grocer and the drug- 
gist. In this connection it would be 
interesting to know whether the editor 
can be induced to take his pay out in 
trade. 
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Undertaking a Specialty 
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The accompanying cut heads the 
advertisement of an undertaker in the 


Walkersville (Md.) Enterprise. The 
stately appearance of horses, driver 
and hearse are doubtless each intended 
to exert a subtle influence upon the 
rural mind, and result in the bringing 
of much additional trade to the estab- 
lishment of the undertaker who is live 
enough to recognize the value of print- 
ers’ ink. 

The wording of the advertisement 
is rather unique, and is worth quoting : 
“** We desire to inform the public that 
we have recently purchased a hearse of 
the latest design, and have made ar- 
rangements to handle coffins and cas- 
kets of any style and price direct from 
the manufacturers. We have also ac- 
quainted ourselves with the process of 
embalming, or will use ice box if pre- 
ferred. We propose giving the busi- 
ness our personal attention, and with 
past experience and a determination to 
serve the public with the best goods at 
the lowest possible prices and thereby 
merit your patronage. Thanking you 
for past favors, we are,”’ etc. 








382 
PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., Pusuisners. 


Office: No. 1o Spruce St., New York. 


Issued every Wednesday. Subscription 
Price. Two Dollars a year in advance; 
single copies, Five Cents. No back numbers, 

ADVERTISEMENTS, agate measure, 25 cents 
a line; $50 a page; one-half page, $25 ; one- 
fourth page, $12.50. First or Last Page, $r00. 
Second Page, next to the Last Page, or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Special 
Notices, charged at 25 cents a line. Adver 
tisements must be handed in one week before 
the day of publication, 





Ir takes many men to make the 
modern newspaper. The editorial de- 
partment may—and often does—disap- 
very heartily of what the pub- 
isher or the business manager sees fit 
to do. 


PADDING is an expensive luxury for 
either a writer of advertisements or a 
writer of literary matter. In one case 
it is money straight out of the pocket ; 
in the other it tends to the cultivation 
of a diffuse style, difficult to get rid of 
when once acquired. 


AN advertisement is the outcome of 
a desire on the part of some person to 
get something before the public which 
the newspapers will not print without 
pay. Hence the reason for buying 
space in which he can say just what he 
chooses. The inconsistency of the 
man who first buys his space and then 
wonders what he can possibly find to 
say in it, is apparent. 


Tue American Newspaper Publish- 
ers’ Association is in the field with a 
paper of its own called the Vewspaper 
Record. The first number, which has 
just been issued and bears the date, 
January, 1890, presents an interesting 
appearance. It is a sixteen-page, three- 
column paper, and has been circulated 
among the leading advertisers and ad- 
vertising agents. The committee hav- 
ing charge of the publication are: L. 
L. Morgan, W. C. Bryant and F. °K. 
Misch. The first number contains 
several articles of interest to advertis- 
ers as well as publishers, among the 
contributors being H. F. Gunnison, W. 
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J. Richards, W. H. Brearley and G. 
M. Brennan, the manager of the Asso- 
ciation’s New York office. The Record 
looks at advertising strictly from the 
standpoint of the newspaper publisher. 


ADVERTISERS who deal direct with 
publishers generally occupy larger space 
and pay more liberal prices than they 
do when dealing through advertising 
agents, 

The tendency of the agency is to place 
the advertisement in more papers, to 
secure greater circulation and at smaller 
cost. 

When an advertiser has been dealing 
direct with publishers, and finally comes 
to the conclusion that it would be more 
economical to deal with an agent, there 
is always friction at first; for the pub- 
lisher, who has been receiving $100, 
net, does not like to accept $50 or $80 
for the same service and pay an agent 
a commission for stepping in between 
him and his patron and spoiling a prof- 
itable business. 

It is the business of an advertising agent to 
create new business; tu induce new men to 
advertise; to induce those who are advertising 
a little to advertise more. 

An advertising agent of good standing; one 
who understands his own best interest, will 
not undertake to secure patronage which an 
advertiser is already placing direct with the 
publisher; or from an advertiser who is al- 
ready dealing with an agent with whom he is 
satisfied. 

If the agent can induce such an advertiser 
to extend his business, he is justified in doing 


so, 
If the advertiser applies to the agent for 
oper and advice, the agent must serve 

im to the best of his ability; but he cannot 
be of much use unless the advertiser puts the 
business into his hands, leaves it there, and 
submits to him every communication which 
comes from the publisher having a bearing 
upon the business in band. 

When an advertiser is determined 
to change his method of dealing and 
employ an agent, it is always best 
for him to allow existing contracts to 
expire. 

The following is a communication to 
his agent from an advertiser who fully 
understands his position and the difh- 
culties which must be surmounted: 

I have been giving the matter of advertising 
very careful consideration, and have con- 
cluded that it is not best for us to resume ad- 
vertising in the papers at the present time. I 
am afraid that our having advertised by direct 
contract, and paying some of them pretty 
steep prices, will be kind of demoralizing. | 
want to give them a chance to = over that. 
When we settle the bills with them I am go- 
ing to have a letter pre: d,in which I wil! 
set forth the fact that all orders for future ad- 
vertising will come through you, and then 
they not expect anything else. 
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THe New York Home Journal has 
abandoned its former blanket sheet, 
and become an eight-page paper. 


THE publishers of the Housewife 
of this city assert that they are receiv- 
ing *‘ three months’ trial subscriptions ” 
to their publication at an average rate 
of one thousand per day. This, they 
say, is the result of extensive adver- 
tising in newspapers and magazines. 


THE Detroit /ourna/, through its 
advertising manager, E. H. Ayer, an- 
nounces that its foreign department, 
with a special agent in charge, has 
been discontinued, and hereafter the 
business will be conducted direct. Mr. 
F. E. Duffy has been the /ournal’s 
special Eastern agent. 


AT the second annual meeting of the 
Connecticut Weekly Press Association, 
held in Hartford, it was voted to join 
the National Editorial Association. 
The following officers were elected: 
President, Thomas S. Pratt, Rockville 
Journal; vice-presidents, E. S. Ela, 
Manchester Herald, E. M. Jerome, 
Shore Line Times, E. C. Bross, Ridge- 
field Press, J. A. Bolles, New Milford 
Gazette, L. O. Williams, Putnam Pa- 
trict, James McLaughlin, Stafford 
Springs Press, E. F. Bigelow, Port- 
land Record, G. M. Guernsey, Mystic 
River Press; secretary and treasurer, 
W. H. Taylor, Rockville Journad. 


THE New Jersey State Editorial As- 
sociation held its annual convention 
at Trenton, February 4. About fifty 
newspaper publishers were in attend- 
ance, and President Thomas B. Apple- 
get, of the Hightstown Gazette, pre- 
sided. Five delegates were chosen to 
represent the association at the Boston 
Convention of the National Editorial 
Association, and a paper was read by 
E. S. Hammell, of the Jamesburg Rec- 
ord, on the * Profits of Country Jour- 
nalism,” The followimg new officers 
were elected: President, John L. Jones, 
of the Flemington Democrat-Adver- 
tiser ; vice-presidents : W. V. L. Seig- 
man, E. C. Stahl, W. L. Force, Jacob 
L. Bunnell, S. L. Garrison, F. W. 
Baldwin, F. Gardiner ; secretary, Chas. 
Bechtel; treasurer, James S. Yard; 
executive committee: A. A. Vance, 
ee Chew, John F. Babcock, 

. S. Hyer and James S. Yard, 
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COMMENDA TIONS. 
Tue Heracp, ' 
La Portes, Ind., Feb. 5, t&go. § 
Geo. P. Rowell & Co.: 
* * * Printers’ Inx is of interest to 
both publishers of newspapers and advertisers. 
A, Beat, Manager. 


Tue FREE Press, 
Winxnirec, Manitoba, Feb. 4, 1890. f 
Geo. P. Rowell & Co.: 
* * * Your little journal is highly valua- 
ble. Jxo. E, Lerusrivce, 


Tue Seasipe Times, 
SournamprTon, N, Y., Feb. 5, 1890. f 
Geo. P. Rowell & Co.: 
We have received a copy of Printers’ Ink. 
It is a decidedly ns paper, * * 
W. R. Buriinc, Publisher. 


Evite 
Raseenae, Iil., 
Geo, P. Rowell & Co. : 

* * * We are very much pleased with 
the practical eg Comtained in your 
most excellent 

Tue 


OURNAL, ' 
6, 1890. § 


Feb. 


ure a RNAL Co, 
S. Watson, Manager. 


Tue Arkansas Baptist, | 
Litrie Rock, Feb, 3, 1890. 
Geo. P. Rowell & Co. : 

* * * We are well satisfied with returns 
from the advertisement, and would like to 
continue it, * * * Awaiting your reply 
and wishing Pruvrers’ Ink the success whic 
it deserves, Yours truly, 

Auten W, Ciark, Business Manager. 
Times Pusuisuinc Co., |} 
Cuester, Pa., Feb. 5, 1890. { 

Geo. P. Rowell & Co. : 

The more one studies Printers’ Inx, the 
better is he able to appreciate it. It is the 
best thing of the kind in existence, * * 

Joun A. Wa.tLace, 
Secretary and Treasurer. 
Tue Inptanarouts News, /{ 
Inpianapouts, Ind., Feb. 4, 1890. § 
Geo. P. Rowell & Co.: 

Please add the name of the News to your 
subscription list. * * Check for sub- 
scription sent herewith, * * * We regard 
it as the best $2.00 worth that comes to this 

ce. W. J. RicHarps, 

Business Manager. 
Tue Eveninc News, | 
FRANKLIN, Pa., Feb. 4, 1890. | 
Editor of Printers’ Inx: 

*.* * I consider Printers’ Ink a per- 
fect publication of its kind. I derive great 
benefit from it, and do not see how adver- 
tisers can get along without it. * * * 

Jas. B. Borcanp, Publisher. 


Tue Torowro Mai, Feb, 4, 1890. 
Geo. P. Rowell & Co. : 
I have been reading , PRINTERS’ 
ed and am de- 
lighted with it. i ya sae it is destined to do 
a great deal of good to papers of high stand- 
ing and large circulation, and I want to see its 
circulation spread where it will aid us the 
. * * * Yours truly, 
Tuomas W. Dyas, Business Manager, 


Inx since 
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A POINTER TO PUBLISHERS. 


In the display of advertisements tastes dif- 
er according to the man who sets the ads. and 
the contents of the job cases. A series of 
light-face letters makes the neatest and best 
display, and the use of wood-type in a news- 
paper with any pretentions to beauty is never 
permitted. T hove in mind an advertiser who 
sent copy in id the word “‘ overcoats’? was 
shown in a 20-line letter. He wanted it that 
way, and because he did not get it howled and 
said the Pittsburg Leader would have run it 
in that style. Country newspaper men in 
Western Pennsylvania are not surprised at 
= when they know what style of a 
aphically, the Leader is. Publishers 

should not give in to their advertisers when 
they (the publishers) know that the advertise- 
ment will command just as much attention in 
a light-face —— as if it were set like a 
“ horse-bill,”’ and we all know what that is.— 
W. S, Scott. 


AT the fifth annual convention of 
the Associated Dailies of Ohio, held at Colum- 
bus, the foilowing officers were ‘elected to serve 
for the coming year: President, John F. 
Mack, of the Sandusky Register; secretary, 
Cc. TF. ’ Collar, Feunntinis Solendiet: treas- 
urer, J. P. Chew, Geneva Gazette; executive 
committee, Colonel R. B. Brown, Zanesville 
Courier, J. C. Gibbs, Norwalk R 
E. Harwood, Springfield Gazette. A banquet 
was given by retiring President William S. 
Capeller, Mansfield News. 





NEWSPAPERS are made for the mil- 
lion, and not for the individual. The a a 
sition—to use a quaint but oft-quoted ee 
sion—that “‘it is as easy as rolling off a 
to make a newspaper is a severely fallackess 
one. Every man thinks he can make a news- 
paper better and mess perfect than any one 
else.—Clark W. Bryan, in The Writer. 





SPECL AL NOTICES. 


Advertisements under this head, without any 
display, inserted at ec. a line each issue. 


EW YORK WEEKLY.—$1.3 per agate 
line. Circulation, over 200,000. 


HE ODD FELLOWS’ REVIEW, Chicago, 
is for sale. Paid 40 per cent. 1889. 


HE HOME CIRCLE, St. Louis, Mo. 
ly; 75,000 sire’n. 


Month- 
Rate, 5) cents per line. 


ANDWIRTH, St. Louis. Agricultural. 
Monthly. Cire’n 21,000. n 21,000. Present rate, 6c. 


DS eee be ._GLAUBERS, St. Louis. 
Weekly. ‘Cire’n 19,000. 


ESIGNER AND ENGRAVER of advertise- 
ments, Will. A. Stevens, Coldwater. Mich. 


AZETTE, weekly, workingman’s friend. 
by ag cireuiation, | a d i - r 
Advertise. Spring 


Valley, aL Ii. Population, son 


ig LORD & THOMAS Religious News- 

PW. 8 is the —_ for ad- 
h the best buyers of the West. 

Lowest rate by all advertising agencies. , 


RM-POULTRY, Bos Mass.—-A ed- 
ited to interest 1 in x! 


Goan VY Hens; theref: 
advertisers’ 


and families in 





eflector, T. ¢ 
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N READ WOMEN’S PAPERS. 

bz them subscribe for the NATIO. 
—— oe Ill. 5,000 HOMES 

Semi-Monthly; luc. per line. 


ts Pk le aay esperens 
eekly. Display Advertisemen 
(agate), 18. a. per line; Notices ~ 
vier), 0) cts. per line of 10 words. GIBB Bros, 
& Moras, Publishers, 57 Rose St., New York. 
D 
TY HERALD for good results. Kates 
iow. Address I. B. Summers & Co., Pubs., 
ae, Sey t@”™ An excellent me- 
dium for advertisers to reach a West- 
ern and Southern trade. 
DVERTISE in and subscribe for ar 
NEW YORK ADVERTISER AND COM- 
IAL REPORTER, giving the most ex- 
tensive and correct tabular quotations of 
Groceries, Drugs, etc., published. 


J. HUGHES, Ed. and Pub., 18 
f ——— St., N. ¥. 


LFAX COUNTY STOCKMAN, Springer, 
New Mexico, Jan. 23, 1890.—Geo. Ro 
ell & Co.—Gentlemen : * * * We wili say that 
there is no on, mcy in America 
that stands so high with us “ newspaper fel- 
lows” as yours, * * * a ey f 

RGES 


AL 
reached 


VERTISERS—TRY THE LEWIS COUN- 


HE ARGONAUT is the only High-Class 
Political and Literary Weekly peas 
Pacific Coast. It goes into all the well- 
to-do Families of the — Coast. Ithasa 
larger circulation than y paper on the Pa- 
cific Coast except three San ncisco dailies. 
Fe oy of single-stamped copies of it oo 
through the post-office every week, remailed 
by su vibes. 


Te pie, tour 


Sanada, 


RS, merchants, theatrical peo- 
le, tourists, send for “Gibb’s Route 
opaee Book of the United States and 

with maps; Stet r fares, 
conto ral dist i 
and number of firms en; in samein each 
town; invaluable to travellers; nothing like 
it in existence; send fo or specimen TES; 
sonate wanted everywhere. GIBB BROS. & 


ORAN, ppblishers, 57 Rose St., New York. 





EBRASKA.—For $13.25 we will insert a 
one-inch advertisement, one month, in 
a list of Nebraska news; rs, consisting of 
4 Dailies and 4 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. d when check in full pay- 
= Li-y -y~ order. Orders are for- 
the papers daily as received. A 
Tet oft the. pers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. 
P. ROWELL & co., 10Spruce St., New York. 


EW HAMPSHIRE.—For $26.14 we will in- 
sert a one-inch aeveraoement, one 
month, in an excellent list of New Hamp- 
or newspapers, consisting of 5 Dailies and 
Weeklies. Price for three months twice 
the price for one month, Five per cent. 
discount when check in full ry ny 
order. ers are forwarded to the pa 
daily asreceived. A listof the papers will be 
sent on anpttoation. Proof of advertisement 
can be submitted or ii out, if de- 
sired. Address GEO. & CO., 10 
Spruce St., New You 


Ewd paaee —tee $37.45 we will insert a 
vi 


one-inch t, nyt... month, — 


isemen 
list of sand ine 





and instruct the many are 


towns who, as well as Proof of advert ; 
lore, an fs 











PRINTERS’ INK. 
EO. P. ROWELL & CO., of New York, 
know more about newspapers, their cir- advertisement, one mon 

culation and comparative worth as advertis- lent list of Ohio newspapers, consisting of 16 

ing mediums, than any other men in Amer- Dailies and 48 Weeklies. Price for three 

ica. They are the pioneers—the princes—of months twice the price for one month. Five 
advertising agents.—Peru (Ind.) Republican. per cent. discount when check in full pay- 
_- ment accompanies order. Orders are for 

EW YORK.—For $147.14 we will insert a warded to the papers daily as received. A 
one-inch advertisement, one month, in list of pdm will be sent on application. 

an excellent list of New York newspapers, Proof of advertisement can be submitted be- 
consisting of 26 Dailies and 75 Weekliex. fore sending out, if desired. Address GEO. 

Price for three months twice the price for P. ROWELL & CO., 10Spruce St., New York. 

one month. Five per cent. discount when a . 

check in full payment accompanies order. 66 A Lisr OF PREFERRED NEWSPAPERS. 

Orders are forwarded to the papers daily as which are recommended to advertis 

received. A list of the papers will be sent on ers by Geo. P. Rowell & Co.’s Advertising Bu 

application. Proof of advertisement can be reau, established 1865, at No. 10 Spruce St., 
submitted before sending out, if desired. New York,” is the title of a neat pamphlet 

Address GEO. P. ROWE & CO.,10 Spruce which givesthe judgment of the oldest, the 

St., New York. largest and the foremost advertising agency 

in the world. Of the 17,000 newspapers in 

ORTH CAROLINA.—For 319.63 we will this country named in Rowell’s Newspaper 
insert a one-inch advertisement, one Directory, issued annually, only 2,000 are se- 
month, ina i list of North Carolina news- lected. In New Jersey there are only 42 of 
papers consisting of 3 Dailies and 9 Weeklies, the 240 newspapers chosen, the News, of 
ice for three months twice the price for course, being the only daily selected in this 
one month. Five per cent. discount when vicinity. Rowell & Co’s good judgment has 
check in fall payment accompanies order. won for them the confidence of experienced 

Orders are forwarded to the papers ane as advertisers all over the country, as well as 

received. A list of the papers will be senton that of the newspaper publishers who do 

application. Proof of advertisement can be business with their agency. The firm's re- 
submitted before sending out, if desired. liability and fairness generally secure for 

Address GEO. P. ROWELL & CO., 10 Spruce them exceptional advantages with all who 

St., New York. know them, and they gain many times more 

eae from the resulting good-will an is ever 
| en ee of the Times-Demo- 


gained by those whose methods excite the 
crat Publishing Co., 6) Camp St., New suspicion of the publisher, and must event- 
pera La.—Sealed proposals will re- ally prove unprofitable to advertisers. Row- 
ceived by this office, until Feb. 10, 1890,for ell & Co. are very extensive advertisers of 
furnishing news paper in rolls for one year, their own business, and when they who 
commencing March 1, 1890. The size of roll, know so well how to advertise show such 
weight, and estimated quantity required faith in the newspapers that they take their 
weekly will be furnished on application to own medicine, is it any wonder that the 

this office. Terms to be cash on delivery. have everybody's confidence, and that a sic 

Envelo containi proposals should be and dying business may be given new life, 
marked “ Proposals for Paper,” and be ad- health and prosperity with such an experi- 
dressed to the undersigned. The right is re- enced doctor feeling the public pulse and 
served to reject any and all bids. — bing the remedy.—Plainfleld (N. J., 

PAGE M. BAKER, Manager. lews, Jan. 2%, 1890. 


The Housekeeper. 


A JOURNAL OF DOMESTIC ECONOMY. 


385 
HIO.—For $90.53 we will insert a one-inch 


,in an excel- 














Published SEMI-MONTHLY, at MINNEAPOLIS, Minn. 
CIRCULATION, {20,000 ! 


Large Quantity. Good Quality. Advertising Space Limited, 


= +e - ° 








THE HOUSEKEEPER is published on the rst and rsth of each month. 
It circulates among the mothers and daughters of the country. Advertisements in 
Tue Housekeeper adapted to this class of readers bring quick returns, 


ADVERTISING RATES: 


Ordinary Advertising, per agate line, each insertion........ .... $0 75 
Reading Notices, per line, each insertion ......... TEES, er ea 150 
SCALE OF DISCOUNTS. 

consecutive insertions....... 5 per cent.| 500 lines.... . sonponeebeneene 5 per cent. 
“ a) appeaets eRe a ode etearinand o> * 
24 We ae Paes BOER OF. + sp otanthgndunme dete ao .= 


2 Either one of the above scales of discounts may be taken, but under no circum- 
tances can — be combined on the same order. 
~~ vertisement should be in not less than one month before date of publication. 
Ve do not guarantee positions. 

Advertisements received through any responsible advertising agency. 





PRINTERS’ INK. 





no TO ADVERTISE ? 


VV HEN TO ADVERTISE? 





VVHERE TO ADVERTISE? 





Are questions that most business men want to solve. We 
cannot answer them all for you. Just one we will. That is, 
Where to Advertise? If you wish to reach a well-to-do 
class of suburban homes, no other medium will give you 
more for your money than 


OUK COUNTKY HOME. 


We have a paid-in-advance subscription list of more than 
100,000. We prove our circulation by affidavits or by post- 
age receipts. We will accept your business either direct or 
through any responsible advertising agency, subject to proof 
of above circulation, or make no charge. Need we say more. 


ADVERTISING RATES. 
ORDINARY ADVERTISEMENTS, . - - 60 Cents per agate line. 


DISCOUNTS. 


5 per cent. 
10 per cent. 
reatevesers che cen s00eee pe 15 per cent, 


OUR COUNTRY HOME is published monthly, and is 
devoted to agriculture and the home. Advertising forms close 
ten days before date of issue. 


OUR GOUNTRY HOME PUBLISHING GO., 


88 Fulton St., New York. 








PRINTERS’ 


HOW 70 PROCURE PROFIT- 


ABLE PUBLICITY. 


Advertise to those who want what 
you supply; to those able to pay for 
your goods; in mediums which these 
purchasing people read; in mediums 
which sell their space at fair prices. 

If you sell anything used in building, 
furnishing, finishing or decorating 
homes; anything which appeals to men 
who are comfortable livers; any high 
class remedy; any office convenience 
or necessity ; anything of real value in 
a gentleman’s apparel, or attractive for 
his recreation; anything, in short, which 
should interest intelligent men, young 
or old, in any relation of life, advertise 
in the ten weekly magazines of the 
** National Reporter System,” which 
publish each week all of the decisions 
of all of the courts of last resort in the 
United States. Do so— 

Because they reach in a strong way a 
people who should be appreciative 
purchasers of your goods. The guar- 
anteed 30,000 weekly circulation all 
goes to the better class of lawyers. 

Because the published decisions gov- 
ern in law, and the good lawyer must 
know them, so must attend to his 
Reporter with care. 

Because the decisions in the Report- 
ers are authority, strong company for 
advertising. The reader’s mood is one 
of acceptance. 

Because each number of each Reporter 
is in use for four months ; seventeen 
times as long as the life of a copy of an 
ordinary weekly. 

Because each copy is probably read 


by more persons than read ch copy 
of any other American periodical. 


Because the reader is accustomed to 
seeing in the Reporters’ advertisements 
only things fitted to his needs, and is 
interested in them. 

Because you buy no waste circula- 
tion. If your goods are fit for a good 
class of men, every reader of the Xe- 


INK. 387 
porters is appealed to, and is the right 
“* material ” 
customer, a strong economic advan- 
tage. 

Because, while value is high rates 


to be converted into a 


are low. 

Because, while rather in the 
advertising field, the Reporters are ten 
years old, and are a success of such 
proportions that the publishers own and 
occupy the largest building devoted to 
law publishing in the world. 
participate in their success. 


new 


You may 


The judicious advertiser will not 
hesitate to adopt a thing, simply be- 
cause it is new to him, if, as is true of 
the ‘‘ National Reporter System” it 
has large demonstrated value. 

** There’s nothing succeeds like suc- 


cess.” 

‘* Lawyers are men first and lawyers 
afterward.” 

**To gain a man’s sfecia/ attention 
reach him through his specialty.” 

S. C. Williams, 109 Times Building, 
New York City, Advertising Manager 
for West Publishing Company, Pub- 
lishers of the ‘‘ National Reporter Sys- 
tem,” will furnish sample copies of 2e- 
porters, and give rates or any desired 
particulars, on application. 

The December circulation statement 
showed an average per week of 31,200. 
The January statement is as follows : 

Charles W. Ames does solemnly swear that 
he is the Secretary of the West Publishing 
Company which publishes the ‘* National Re- 
porter System,” and that the actual number 
of copies of the ten Reporters of that system 
(viz., the Federal Reporter, the Supreme 
Court Reporter, the Northeastern Reporter, 
the Southeastern Reporter, the Atlantic Re- 
porter, the Southern Reporter, the North- 
western Reporter, the Southwestern Report- 
er, the Pacific Reporter and the New York 
Supplement) printed for the weekly issues in 
pamphlet form for the five weeks ending Feb- 
uary 1st, 1890, was 158,160; weekly average, 
31,632. Cuas, W, Ames. 
Strate or Minnesota, | 

County of Ramsey. | 

Subscribed and sworn to before me on this, 
the rst day of February, A. D. 1890. 

[seat] Wa. C. West, Notary Public. 


ss. 
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A SHOWING 
WORTH KNOWING! 


READ THE RECORD 


Of the most influential journal published in all the territory between Chicago 
and San Francisco, 


Omaha: Bee, 


The Recognized Leader 


in Western Journalism. 


a enn 
Here is a Sworn For the Year 
Statement of its 1889 :— 





STATE OF NEBRASKA, } 
County or DouGtas, .~ 
George B, Tzschuck, being duly sworn according to law, de s_and says that he is 
Secretary and Treasurer of THE BEE PUBLISHING COMPANY, publishers of the 
Day and Weex.y Bes, that the actual circulation of the Dairy and Weekty Bee for 
the year ending December 31, 1889 was as follows: 


January, average daily July, average daily. 
February, . 8,996 August, ” “ 
March, September, “ 

April, ' = October, “ 

May, ’ 699 November, “ 

June, P “ December, 





42,493 
Geo. B, Tzscuucx. 


Sworn to before me and subscribed in my presence the 4th day of January, A. D. 1890. 
[Seat] N. P. Fei, Notary Public. 


A. FRANK RICHARDSON, 


667 “THE ROOKERY,” 13, 14 & 15 TRIBUNE BUILDING, 
CHICAGO. NEW YORK CITY. 
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Is business dull and times so hard you tire of the tedium? 
Then use the good old YANKEE BLADE as an advertising medium ; 
It sets you right before mankind and gives you great publicity, 


And flames your name around the world as quick as electricity. 


It girds the earth, like Nellie Bly ; and would you go where Nellie goes 
To all earth’s boundless continents and all its archipelagoes? 
Put your announcement in the BLADE, and give your life to gratitude, 


For wealth will pour from every clime and every land and latitude. 


Yankee Blade 


FOR 


* MARCH, * 


WILL HAVE 





650,000 Copies 


Guaranteed ! 


Price, $2.50 an AcaTE LINE. 





Don’t fail to include the YANKEE BLADE for March in your Spring 
advertising. All orders should be in before March Ist. Affidavits of 
number of copies issued will be submitted with the bill. 





Send Orders direct or through any regularly established Agency. 





POTTER & POTTER, Publishers, 
86 & 92 Federal St., Boston, Mass, 
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Preferred Newspapers. 





The newspapers catalogued in the publication known as Rowell’s News- 
paper Directory number about seventeen thousand. Of course even the most 
liberal advertiser would find it impossible to deal with all of these, and the 
various advertising agencies throughout the country have united upon a plan 
of preparing a list of ‘‘ preferred” papers, or those they can best commend. 
It is such a list that has been issued by George P. Rowell & Co. There are 
always local reasons to induce special advertisers to patronize particular news- 
papers. But we presume that even in such cases it adds confirmation to indi- 
vidual opinion to find a selected paper also recommended by some outside 
influence as a good advertising medium—such recognition as comes from this 
‘* preferred newspaper list of a leading advertising agency will help adver- 
tisers to reach a correct judgment.—Philadelphia North American. 

No advertising agency, and surely no individual advertiser, has expended 
more time and money to ascertain the true standing of the newspapers of the 
United States than Geo. P. Rowell & Co., of No. 10 Spruce street, New York. 
So careful are they in ascertaining the correct standing of a publication that 
they offer, and in some instances have paid $100 for evidence that their report 
of the standing of a newspaper is incorrect. When a newspaper holds out to 
have more circulation than all its competitors, Rowell & Co. send a man, if 
necessary, and investigate to make sure. The efforts of this agency in com- 
piling information as to the reliability of newspapers is highly appreciated by 
advertisers over the country.—Za/fayette (/nd.) Journal. 

It is a fact readily conceded by every one connected with the newspaper 
business, and well understood by advertisers and a considerable portion of the 
business public throughout the country, that the Advertising Agency of Méssrs. 
Geo. P. Rowell & Co., of New York, is the oldest and best-known concern of 
the kind in America, if not in the world. Their ‘‘ Newspaper Directory,” 
issued annually, is standard, and is so recognized by all large advertisers. 
Messrs. Rowell contrast the claims and representations made by the publishers 
themselves with information obtained from other reliable sources appertaining 
to the same subject, and by this means they are enabled to arrive at the 
truth. By no means can they be induced to give a paper a better rating than 
it is justly entitled to, and they will not discriminate against another under any 
circumstances, Their reputation for fair dealing and absolute impartiality is 
well established, and they occupy a position among the most successful and 
progressive of the large institutions of the metropolis. — Za /ayette (/nd.)Courier. 


This List will be sent to any address: for 
Twenty-five cents. Apply to 


GEO. P. ROWELL & CO., 
10 Spruce St., New York. 








PRINTERS’ INK, 


AN ADVERTISEMENT THIS SIZE, 


[ONE INCH OR 14 LINES. ] 


you have a good ar- 
ticle oi =“ by adver- 


tising in these Ee* advertisers say- 
How did they t? Weite to us about 
what you have to advertise, and we will 
tell how and whether ou 
PAPERS are likely to PAY 


The Religious Press Association 
PHILADELPHIA. 








COSTS IN THESE 


HOME I BEST 
JOURNALS 5 WEEKLIES 


The Sunday School Times 
PHILADELPHIA 
The Presbyterian 
The Lutheran 0 
The National Baptist 
The Christian Standard 
The Presbyterian Journal 
The Ref’d Church Messenger 
The Episcopal Recorder 
The Christian Instructor 
The Christian Statesman 
The Luthe 


ran 
The Christian Recorder 


BALTIMORE 


The Baltimore ist 
The Episcopal Methodist 
The Presbyterian Observer 


1 time. x month. 3 months, 6 months, 1 year. 


_—_ —_—_—_— ——_—__— —_—— Vv—_—_ 
$29.40 $105.84 $305.76 - $535.08 $917.28 


Smaller or larger advertisements at same rate, Will quote price on 
any one or more of these papers. Ask for information. 








These prices were made to fit 210,000 weekly circulation. Just now we have 


OVER 260,000! 


and still increasing. How long we shall hold these low prices we can not say, but 


a * Word to intending Advertisers: 


YOU should enter an order NOW for a rate to 
HOLD GOOD THROUGH THE YEAR, 


THE RELIGIOUS PRESS ASSOCIATION, 


1001 Chestnut Street. (Mutual Life Building), 
PHILADELPHIA, PA. 
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; ; ‘* Papa,” said the little one, ‘‘ Will 
Miscellanies. there Ty a tilenaend in heaven ?” 
ee ‘* Perhaps, my child, but there will be a new 
The editor of the Geneva (Ala.) Rec- set of editors and reporters.” —Dixon (/ii.) 
ord, who has just retired from his tien, Telegraph. 
York Sten. ae ey Par *~ew A compositor on the Journal recent- 
ly got a marriage notice by mistake among a 
In Great Luck—‘‘ Have you had any Jot of items under the caption of ** Wrecks and 
luck with the Caricature ?” Disasters of 1889,’’ and when the foreman 
“*Yes. I got all my manuscripts and half heard that the groom was a clerk in a dry- 
my postage stamps k.”’—New York Star. goods store at eight dollars a week, he said it 


had better remain under that head.— 7ruth,. 
srengine— Se ou mean to say ct : é c 
aven’t heard the news? What do §_Editor—I don’t think the paper is 


that you 
you read, any way ? going to succeed. 
Smythe—The big Sunday newspapers.— Manager ~Why, we have a big circulation, 
Norristown Herald. lots of advertising, and plenty of capital be- 
me hind us, 
I had an article accepted by the — Editor—Yes, I know; but we have been 
editor of the Gazette yesterday,”’ said Si. running now six months and we haven’t yet 
“* What was it about ?” received a single letterfrom ‘Old Sub- 


**About forty inches round. It wasapum- scriber.”—/udge. 


kin,” —New York Sun. p 9 b 
‘i . First Passenger—Queer case this 
Contributor—Dear Editor, please ghout the fellow in the Seattle jail who says 
tell me what the inclosed story is worth? he has discovered how to live without food. 
Give me your candid opinion. y They say he has not eaten anything for two 
Editor—Owing to the present low price of weeks, 
white paper, we should say that the inclosed Second Passenger — Nothing remarkable 
was worth about fifteen cents.— 7erre Haute about that. I’ve often done it. 
Express. First Passenger—You must be a profes- 
sional faster. 
Last week a man wrote upon €& Second Passenger—No; I am a country 
postal card to the New York World 900 editor.—A merica. 
words, including the Ten Commandments.— 
The Union Printer. nae uci A young lady asked an editor this 
The same man writes articles for the Jour~ extraordinary question—Do you think it right 
nalist and then kicks about the proofreading. fo, 3 girl to sit on a young man’s lap, even if 
—Journalist. she is engaged? 
An Eastern paper points out that Whereupon the editor told this extraordi- 


the New York World’s Nellie Bly makes nary lie—We have had no experience in the 
more rapid pi than the New York a eo. if i irl and 
World's Fair. The intimation that Nellie is y didn’t he say—If it was our girl an 
not the fair, is one of the comparisons that UF lap, yes; if it was another girl aad our 
may be deemed decidedly invidious.—Pitts- lap, yes; but if it was our girl and another 
fellow’s lap, never, never, never !—Wayback 


burg Dispatch. A stonisher. 
Wife—I think 1 shall advertise for = wis, aren't you going to work to- 
my missing purse. - 
Wodeat-—he it was probably stolen, you Oy, Soe ee ae oa ee 
a . 7) 


Winstons ill be asked. 7°" “*Y “Mt °° afraid I have too much to do. First, ! must 
Wife—What! Not ask any questions? cut out half a dozen of these guessing cou- 
Why, what do you take me for? Do you le tony 5 ony Save md ond oA* 
: ’ Nene hb out these blanks in the Working Girl's 
think I’m a dummy ?— Texas Si/tings. . Delight, to tell who is the ugliest man in the 
Smith—What has become of White? East River, and then receive Roundsman 
I used to see him often when he clerked for Stumper, who is after my vote for the Zven- 
Arnold & Constable, but I haven't met him /”g Moon's diamond and ruby pillow slip, to 
in a long time. be given to the dirtiest officer in the city. 
Brown—Oh, White has gone into retire- Then, if I have time I may go down to the 
ment. office in time to dismiss my employees-— 
Gone into retirement ? Time. 
Yes ; he clerks now for a store that doesn’t oe ‘ 
advertise.— 7¢2xas Si/tings. os had a most glaring typo- 
- Pp error in your t this morning, 
Wicked Boarder (on Sunday)—You Eoionel Shedgore,”” vonmhed the school 
do not read Sunday papers, I believe, Mrs. teacher as he dropped into the editorial sanc- 


DeGoode. tum and took a seat on a pile of exchanges. 
Mrs. DeGoode (severely)—No, I do not, ‘*Ha!” exclaimed the colonel, glaring at 
and I am grieved to find that you do. the cowering form of his proof-reader and 


* 1 was only going to say that this copy of assistant at the table in the corner, “‘ where 
the Sunday Scandal has a two-columnac- was it?” 
count of that minister who was arrested for ‘“* About half way down the ‘religious mis- 
improper’’—— ‘ cellany’ column——” 

“Oh, if there is anything inthe paperabout ‘ Shucks!’’ said the Texas editor, consider- 

ini hat’s di Thank you,"’— ably relieved. “I'll bet $500 I haven't a sub- 
The Philadelphia Record. scriber that'll ever see it.” —Chicago Tribune. 








Priyvrers’ Ink: New York, February 19, 1890. 








